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Singaporeans Tune
in to the New Open _
Electricity Market

YouKnowAnot

Singaporeans are increasingly
aware of the new Open
Electricity Market, an initiative
aimed at liberalizing the retall
power market in Singapore.
Nearly 9-in-10 Singaporeans 2% of  No 28% Ves 72%
(88%) are aware of the change, Singaporeans
marking an increase of 27% are aware of
since April this year. new retailers

Just over 7-in-10
Singaporeans (72%) also
claim to be aware of new
retailers, in addition to long

Awareness of the
Open Electricity Yes, | am aware

Market has _ I G
increased by 27% Apr-2018 61%

> ! Yes, | have  Not yet, but | ~ I'mstill
term incumbent, Singapore already  am planning looking at the
Power. At this stage, well- switched to switch soon options
known brands like Sembcorp 10% 25% 37%
[T I R

Power and Keppel Electric are
dominating consumer recall.

1-in-10 Singaporeans
surveyed claim to have
switched providers alreadly,
while 1-in-4 (25%) say they are

electricity retailers ;
Singaporeans have Keppel Electric
seen advertising/  Tuas Power

household .
planning to. Expect a lot more consumers  Union Power I 33%
activity in this consumer space Pacific Light I 31%
in 2019. iSwitch Energy I 30%

Singapore’s Top 5 News Stories of the Month

The Lion Air crash in Indonesia which resulted in the deaths of

145 people
93%
29%
Train and bus fares to increase on December 29
89%
38%
Jalan Murai training area
86%

23%

since April 2018 Nov-2018 I 88

Around 4-in-5 Singaporeans
(80%) in the Northern and
Western part of Singapore

10% of Singaporeans claim to have already switched retailers

| will sta
with S
for now

29%

Thetop7  Sembcorp Power NN 65%
I 63%
I 61%
promotingto  Sengko Energy  INEEG—_—_————— 49%

The Open Electricity Market starts on November 1 with 350,000 Singapore

consumers now able to switch electricity providers for the first time
85%

20%
The Aljunied-Hougang Town Council (AHTC) Trial

e NS man dies after accident with Bionix during training in the

82%
18%

. % \Who Followed the News % Who Paid Close Attention

Singapore’s
Leading Monthly
Public Survey

COMMUNITY
SATISFACTION

Those who say they are satisfied with the
way things are going in Singapore

Oct S Nov

% 7 71

Community Satisfaction
rises by 2 points

PERSONAL
FINANCES

Those who rate their personal finances
as Excellent/Good

Oct S Nov

66 66

Personal Finances
remain steady

NATIONAL
ECONOMY

Those who rate current economic
conditions in Singapore as Excellent/Good

Oct S Nov

69 72

National Economy rises
by 3 points
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Early Election Buzz:

Will the PAP Go to the
Polls in 2019?

74% of Singaporeans find an
early election in 2019 to be likely

21% 53% 2% 5%
Very likely Somewhat likely Somewhat  Very
unlikely  unlikely

75% of Singaporeans support the
idea of an early election in 2019

_ In an interview in November, Prime Minister Lee Hsien

! ! ! ! Loong raised the likelihood of an early general election in
18% 57% 4% 2019. “It's always possible,” said PM Lee.

Strongly Somewhat Somewhat Strongly
support support 0ppose  oppose We polled Singaporeans in November on this possibility

and found that nearly 3-in-4 (74%) think an early election

Top 6 issues ranked by Singaporeans since June 2018 in 2019 is likely, while 75% are supportive of an early poll.

Costof lving I 57°% In another interview, Finance Minister Heng Swee Keat
Jobs and unemployment I 21% announced that the 4G ministers will launch a series

, N , of discussions with Singaporeans for feedback on the
Housing affordability I 14% fundamental issues to be addressed after Budget 2019.

H 1 0,
Heall msura.nce/protectlon e Our monthly YouKnowAnot findings since June show that
Level of salaries and wages NN 13% 57% of Singaporeans say the cost of living is the most
Government accountability Il 9% important issue to them. Jobs and unemployment (21%)
is the second-most important issue, followed by housing
affordability (14%).

Taking the Scenic Route Home:
Prospects for Flying Taxis

Trials for air taxis will take off in Singapore, as German aviation start-up
Volocopter looks to conduct flight tests in the second half of 2019.

Just under half of Singaporeans (46%) say they are willing to try out flying taxis, while 16% want to use one every day to avoid traffic. 39% of
Singaporeans think it is too dangerous and would be fearful of getting into one.

Nearly 1-in-2 Singaporeans (49%) believe safety is the biggest potential problem with flying taxis, followed by perceived costs (34%).

46.0/.0 of our responc_ients are Biggest potential

willing to try out flying taxis problem for flying taxis?
..o 49%
46% Safety
I'd be willing to try it out Noise 2%

16% i Y
| love the idea and | Convenience 4%
want to take one every Reliability 9%

day to avoid traffic

34%
It's too dangerous and I'd be too Cos‘t]s (too expensive)

scared to get into a flying drone
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Government Satisfaction Index

Perceptions of public transport dropped by 4 points compared to the previous month. Singaporeans also
expressed concerns in the areas of CPF, moral standards, and civil rights as these three categories fell by 2
points this month.

However, respondents were satisfied with how the Government is handling the gap between the rich and
poor, which improved by 4 points this month.

Satisfaction Change

GOVERNMENT pank s oy somh OVl
SATISFACTION T G lovas = =
INDEX 2  Defence/ national security 1% 0%
- 3 Racial relations/ integration 2% 2%
Monthly 80 GSI 4 The environment 0% 0%
Index 5  Education system 90% 0% 0%
Monthly 6 Care for the Elderly 87% 0% -1%
Trend 0 7 Moral standards 86% -2% 1%
8 Management of the economy 85% 1% 0%
9  Health insurance/protection 84% 0% -3%
10 Public transport 81% _
11 Jobs and unemployment 78% 0% 0%
12 Taxes 78% 0% -2%
13 Government accountability 76% -1%
14 CPF/pensions 76% -2%
15 Level of salaries and wages 74% 0% -1%
About the Results 16 Civil rights/ liberties/ free speech 74% -2% -1%
Each month Blackbox conducts 17 __Population management 72% 1% -3%
interviews with a representative 18  Motor vehicle prices/ COE 69% 0%
sample of 1,000 Singaporeans. 19 Housing affordability 0%

We use a geographically stratified

online sample. Our methodology 20 _ Gap between rich and poor
also applies quota controls to 21 Cost of living
ensure representative demographic
coverage of the population. If you Overall Government
would like to purchase customised Satisfaction Index 80 1 0

questions for your organisation or
want to dig into our historical general
community data/demographic
information, please contact chris@
blackbox.com.sg for assistance.




Who We Are

Blackbox Research is an award-winning Singapore
based agency specialising in communications insights.
We provide advanced research, analytics and digital
intelligence services for both public sector and
commercial clients. Our team has expertise covering
market research, strategic communications and
messaging, advertising and public policy.

YouKnowAnot

YouKnowAnot is our monthly community survey platform
that has been running since 2013. We interview a
representative sample of 1,000 Singaporeans every
month. We now use a geographically stratified online
sample. Our methodology also applies quota controls
to ensure representative demographic coverage of the
population. If you would like to purchase customised
questions for your organisation or want to dig into

our historical general community data/demographic
information, please contact chris@blackbox.com.sg for
assistance.

Get In Touch

Blackbox Research Pte Ltd
The Herencia

46 Kim Yam Road t (65) 6323 1351
#01-08 f (65) 6323 1327
Singapore 239351 w www.blackbox.com.sg

Copyright © 2018 Blackbox Research

All rights reserved. No part of this publication may be reproduced, distributed, or
transmitted in any form or by any means, including photocopying, recording, or
other electronic or mechanical methods, without the prior written permission of
Blackbox Research, except in the case of brief quotations embodied in critical
reviews and certain other non-commercial uses permitted by copyright law. For
permission requests, please contact comms@blackbox.com.sg.

H O o
Q@OHO
00 o

Blackbox Research
introduces Singapore’s
first inspiration
laboratory — the Chat
Room. Primarily
designed for focus
group discussions,
The Chat Room is a
creative space that
brings people together.
The inviting and
relaxed atmosphere
allows companies and
brands to connect
with consumers

in meaningful
conversations.

For more information, visit

thechatroom.com.sg




